Time:- 3.00 Hours

N.B.: 1) All questions are compu o

.'-d} Supply chain Management
. approach of communication.
b) Diversified [
d) Preventive |
tﬁnm'mom?mgﬂ ofa\dlsmbuuon channel are combined
b) Multilevel
: d) Third Level
ha.s,the Isrpmﬂmkm shatem the relevant product in the industry,
a) Market follower b) Market leader
¢) Market challenger d) Market nichers
- ke :,4-1:' I
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= *-——————Mmam'@%ms programs iD arrive at dasm: \

t satisfies their needs and wants. -
b) Rural marketing
=, - d) Social media markmg
12) ; 'nn\;m*masmsfurbmndmtum ey
: e b) Gmltweadvmﬂsmg
d}innnvnnvmﬁs
Q.1 B}Suuwbeﬂlerﬂ mmmeorﬂ‘mtlnywﬂ
D Cusmmgraaﬁkﬁs{.ignimm.ismeﬁecﬁw laechniqugaf
management.
2) Inméireoordgjbfanmﬁ‘hng t‘oumuonsystamhz
modified products to market.
3) Datammmgpmwasdgcsmthelpmdevﬂopmg stome!
4) -Gmmﬂgmgmwﬁ@age,adwﬁsmgmumiumk to'c
5)- Under ghnMd plwng mtegy a markﬂ arge safy
- 6) Brand puamomng gives dixtmcuve idenury
7)  Logistical p g is same as produict z -
8)  Marketers 1 dﬂelupagoud,sm of the ct in the minds of target -
- audience. - s :
9)  Publicity is apatql?‘ihrm ot’ ‘non personal presentation of Ideas, goods and
10) Aﬂﬂb‘ﬂﬂlﬁﬂiﬂsmﬂm ¢ marketing
11) Consumer organizations hed for protecting the rights of marketers. |
: 12). Nwhemn&mmdunbl 1 A 5 1
Q2 Answer mdlheﬁltwmg: & (19
s ~ a) Wha i its i 2
wvior? Discuss the factors affecting consumer

Q4 Answer any tw ' (1%
icuss the traditiona dmmmonchmelsmmarkehng.
otion mix. .Dqsmss the efements of promotion mix.
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